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 FORWARD 
 

This Manual contains the Federal Highway Beautification Act of 1965, as amended the 
Utah Federal Agreement, and Utah Outdoor Advertising Act as found in Utah Code Ann. section 
72-7-501 through 72-7-515, and Rules made under the Utah Act.   
 

The materials contained herein govern outdoor advertising signs adjacent to the Interstate 
and Federal-Aid-Primary systems in existence as of 6-1-91 within the State of Utah.  
 

Changes in statutes and rules can occur.  It is therefore suggested that anyone using the 
manual check with the Utah Department of Transportation before taking any action to erect an 
outdoor advertising sign.   
 

The cooperation of the public and outdoor advertising industry is greatly appreciated in 
preserving the integrity of this program and protecting the scenic beauty of the State for both it’s 
citizens and the tourists who come to enjoy Utah’s great attractions. 
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OUTDOOR ADVERTISING COORDINATOR 
RIGHT OF WAY DIVISION 

4501 SOUTH 2700 WEST 
SALT LAKE CITY, UTAH 84119 

 
 
REGION ONE     CEDAR CITY DISTRICT 
P.O. Box 12580     1470 North Airport Road 
Ogden, Utah 84412     P.O. Box 1009 
801-399-5921 (Fax: 801-399-5926)   Cedar City, Utah 84721-1009 

435-965-4746 (Fax: 435-865-5564) 
 
REGION TWO     PRICE DISTRICT 
2010 South 2760 West    940 South Carbon Avenue 
Salt Lake City, Utah 84104-4592   Price, Utah 84501-0903 
801-975-4900 (Fax 801-975-4979)   435-636-1470 (Fax: 435-636-1471) 
 
REGION THREE     RICHFIELD DISTRICT 
658 North 1500 West                    708 South 100 West 
Orem, Utah 84057     Richfield, Utah 84701 
801-227-8000 (Fax: 801-227-8061)   435-896-1399 (Fax: 435-965-4804) 

 
REGION FOUR 
1345 South 350 West 
Richfield, Utah 84701 
435-896-9501 (Fax: 435-896-6458) 
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 FEDERAL ACT 
 TITLE 23 - UNITED STATES CODE 
 HIGHWAYS 
 

CHAPTER 1 - FEDERAL-AID HIGHWAYS 
 

Sec. 131. CONTROL OF OUTDOOR ADVERTISING 
 

(a) The Congress hereby finds and declares that the erection and maintenance of outdoor 
advertising signs, displays, and devices in areas adjacent to the Interstate System and the primary 
system should be controlled in order to protect the public investment in such highways, to 
promote the safety and recreational value of public travel, and to preserve natural beauty. 
 

(b) Federal-aid highway funds apportioned on or after January 1, 1968, to any State 
which the Secretary determines has not made provision for effective control of the erection and 
maintenance along the Interstate System and the primary system of outdoor advertising signs, 
displays, and devices which are within six hundred and sixty feet of the nearest edge of the 
right-of-way and visible from the main traveled way of the system, and Federal-aid highway 
funds apportioned on or after January 1, 1975, or after the expiration of the next regular session 
of the State legislature, whichever is later, to any State which the Secretary determines has not 
made provision for effective control of the erection and maintenance along the Interstate System 
and the primary system of those additional outdoor advertising signs, displays, and devices 
which are more than six hundred and sixty feet off the nearest edge of the right-of-way, located 
outside of urban areas, visible from the main traveled way of the system, and erected with the 
purpose of their message being read from such main traveled way, shall be reduced by amounts 
equal to 10 per centum of the amounts which would otherwise be apportioned to such State 
under section 104 of this title, until such time as such State shall provide for such effective 
control.  Any amount which is withheld from apportionment to any State hereunder shall be 
reapportioned to the other States.  Whenever he determines it to be in the public interest, the 
Secretary may suspend, for such periods as he deems necessary, the application of this 
subsection to a State. 
 

(c) Effective control means that such signs, displays, or devices after January 1, 1968, if 
located within six hundred and sixty feet of the right-of-way and, on or after July 1, 1975, or 
after the expiration of the next regular session of the State legislature, whichever is later, if 
located beyond six hundred and sixty feet of the right-of-way located outside of urban areas, 
visible from the main traveled way of the system, and erected with the purpose of their message 
being read from such main traveled way, shall, pursuant to this section, be limited to (1) 
directional and official signs and notices, which signs and notices shall include, but not be 
limited to, signs and notices pertaining to natural wonders, scenic and historical attractions, 
which are required or authorized by law, which shall conform to national standards hereby 
authorized to be promulgated by the Secretary hereunder, which standards shall contain 
provisions concerning lighting, size, number, and spacing of signs, and such other requirements 
as may be appropriate to implement this section, (2) signs, displays, and devices advertising the 
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sale or lease of property upon which they are located, (3) signs, displays, and devices, including 
those which may be changed at reasonable intervals by electronic process or by remote control, 
advertising activities conducted on the property on which they are located, (4) signs lawfully in 
existence on October 22, 1965, determined by the State subject to the approval of the Secretary, 
to be landmark signs, including signs on farm structures or natural surfaces, or historic or artistic 
significance the preservation of which would be consistent with the purposes of this section, and 
(5) signs, displays, and devices advertising the distribution by nonprofit organizations of free 
coffee to individuals traveling on the Interstate System or the primary system.  For the purposes 
of this subsection, the term''free coffee'' shall include coffee for which a donation may be made, 
but is not required. 
 

(d) In order to promote the reasonable, orderly and effective display of outdoor 
advertising while remaining consistent with the purposes of this section, signs, displays, and 
devices whose size, lighting and spacing, consistent with customary use is to be determined by 
agreement between the several States and the Secretary, may be erected and maintained within 
six hundred and sixty feet of the nearest edge of the right-of-way within areas adjacent to the 
Interstate and primary systems which are zoned industrial or commercial under authority of State 
law, or in unzoned commercial or industrial areas as may be determined by agreement between 
the several States and the Secretary. The States shall have full authority under their own zoning 
laws to zone areas for commercial or industrial purposes, and the actions of the States in this 
regard will be accepted for the purposes of this Act. Whenever a bona fide State, county, or local 
zoning authority has made a determination of customary use, such determination will be 
accepted in lieu of controls by agreement in the zoned commercial and industrial areas within the 
geographical jurisdiction of such authority.  Nothing in this subsection shall apply to signs, 
displays, and devices referred to in clauses (2)and (3) of subsection (c) of this section. 
 

(e) Any sign, display, or device lawfully in existence along the Interstate System or the 
Federal-aid primary system on September 1,1965, which does not conform to this section shall 
not be required to be removed until July 1, 1970. Any other sign, display, or device lawfully 
erected which does not conform to this section shall not be required to be removed until the end 
of the fifth year after it becomes nonconforming.  
 

(f) The Secretary shall, in consultation with the States, provide within the rights-of-way 
for areas at appropriate distances from interchanges on the Interstate System, on which signs, 
displays, and devices giving specific information in the interest of the traveling public may be 
erected and maintained.  The Secretary may also, in consultation with the States, provide within 
the rights-of-way of the primary system for areas in which signs, displays, and devices giving 
specific information in the interest of the traveling public may be erected and maintained.  Such 
signs shall conform to national standards to be promulgated by the Secretary. 
 

(g) Just compensation shall be paid upon the removal of any outdoor advertising sign, 
display, or device lawfully erected under State law and not permitted under subsection (c) of this 
section, whether or not removed pursuant to or because of this section.  The Federal share of 
such compensation shall be 75 per centum.  Such compensation shall be paid for the following: 
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(A) The taking from the owner of such sign, display, or device of all right, title,  
 leasehold, and interest in such sign, display, or device; and  

(B) The taking from the owner of the real property on which the sign, display, or  
 device is located, of the right to erect and maintain such signs, displays, and  
 devices thereon. 
 

(h) All public lands or reservations of the United States which are adjacent to any portion 
of the Interstate System and the primary system shall be controlled in accordance with the 
provisions of this section and the national standards promulgated by the Secretary. 
 

(i) In order to provide information in the specific interest of the traveling public, the State 
highway departments are authorized to maintain maps and to permit information directories and 
advertising pamphlets to be made available at safety rest areas. Subject to the approval of the 
Secretary, a State may also establish information centers at safety rest areas and other travel 
information systems within the rights-of-way for the purpose of informing the public of places of 
interest within the State and providing such other information as a State may consider desirable.  
The Federal share of the cost of establishing such an information center or travel information 
system shall be that is provided in section 120 for a highway project on that Federal-aid system 
to be served by such center or system. 
 

(j) Any State highway department which has, under this section as in effect on June 30, 
1965, entered into an agreement with the Secretary to control the erection and maintenance of 
outdoor  advertising signs, displays, and devices in areas adjacent to the Interstate System shall 
be entitled to receive the bonus payments as set forth in the agreement, but no such State 
highway department shall be entitled to such payments unless the State maintains the control 
required under such agreement: Provided, That permission by a State to erect and maintain 
information displays which may be changed at reasonable intervals by electronic process or 
remote control and which provide public service information or advertise activities conducted on 
the property on which they are located shall not be considered a breach of such agreement or the 
control required thereunder.  Such payments shall be paid only appropriations made to carry out 
this section.  The provisions of this subsection shall not be construed to exempt any State from 
controlling outdoor advertising as otherwise provided in this section. 
 

(k) Subject to compliance with subsection (g) of this section for the payment of just 
compensation, nothing in this section shall prohibit a State from establishing standards imposing 
stricter limitations with respect to signs, displays, and devices on the Federal-aid highway 
systems than those established under this section. 
 

(l) Not less than sixty days before making a final determination to withhold funds from a 
State under subsection (b) of this section, or to do so under subsection (b) of section 136, or with 
respect to failing to agree as to the size, lighting, and spacing of signs, displays, and devices or 
as to unzoned commercial or industrial areas in which signs, displays, and devices may be 
erected and maintained under subsection (d) of this section, or with respect to failure to approve 
under subsection (g) of section 136, the Secretary shall give written notice to the State of his 
proposed determination and a statement of the reasons therefor, and during such period shall 
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give the State an opportunity for a hearing on such determination.  Following such hearing the 
Secretary shall issue a written order setting forth his final determination and shall furnish a copy 
of such order to the State. Within forty-five days of receipt of such order, the State may appeal 
such order to any United States district court for such State, and upon the filing of such appeal 
such order shall be 
stayed until final judgment has been entered on such appeal. Summons may be served at any 
place in the United States. The court shall have jurisdiction to affirm the determination of the 
Secretary or to set it aside, in whole or in part.  The judgment of the court shall be subject to 
review by the United States court of appeals for the circuit in which the State is located and to 
the 
 Supreme Court of the United States upon certiorari or certification as provided in title 28, 
United States Code, section 1254. If any part of an apportionment to a State is withheld by the 
Secretary 
under subsection (b) of this section or subsection (b) of section 136, the amount so withheld shall 
not be reapportioned to the other States as long as a suit brought by such State under this 
subsection is pending.  Such amount shall remain available for apportionment in accordance with 
the final judgment and this subsection.  Funds withheld from apportionment and subsequently 
apportioned or reapportioned under this section shall be available for expenditure for three full 
fiscal years after the date of such apportionment or reapportionment as the case may be. 
 

(m) There is authorized to be appropriated to carry out the provisions of this section, out 
of any money in the Treasury not otherwise appropriated, not to exceed $20,000,000 for the 
fiscal year ending June 30, 1966, not to exceed $20,000,000 for the fiscal year ending June 30, 
1967, not to exceed $2,000,000 for the fiscal year ending June 30, 1970, not to exceed 
$27,000,000 for the fiscal year ending June 30, 1971, not to exceed $20,500,000 for the fiscal 
year ending June 30, 1972, and not to exceed $50,000,000 for the fiscal year ending June 30, 
1973. The provisions of this chapter relating to the obligation, period of availability and 
expenditure of Federal-aid primary highway funds shall apply to the funds authorized to be 
appropriated to carry out this section after June 30, 1967. Subject to approval by the Secretary in 
accordance with the program of projects approval process of section 105, a State may use any 
funds apportioned to it under section 104 of this title for removal of any sign, display, or device 
lawfully erected which does not conform to this section. 
 

(n) No sign, display, or device shall be required to be removed under this section if the 
Federal share of the just compensation to be paid upon removal of such sign, display, or device 
is not available to make such payment.  Funds apportioned to a State under section 104 of this 
title shall not be treated for purposes of the preceding sentence as being available to the State for 
making such a payment except to the extent that the State, in its discretion, expends such funds 
for such a payment. 
 

(o) The Secretary may approve the request of a State to permit retention in specific areas 
defined by such State of directional signs, displays, and devices lawfully erected under State law 
in force at the time of their erection which do not conform to the requirements of subsection (c), 
where such signs, displays, and devices are in existence on the date of enactment of this 
subsection and where the State demonstrates that such signs, displays, and devices (1) provide 
directional information about goods and services in the interest of the traveling public, and (2) 
are such that removal would work a substantial economic hardship in such defined area. 
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(p) In the case of any sign, display, or device required to be removed under this section 
prior to the date of enactment of the Federal-Aid Highway Act of 1974, which sign, display, or 
device after its removal lawfully relocated and which as a result of the amendments made to this 
section by such Act is required to be removed, the United States shall pay 100 per centum of the 
just compensation for such removal (including all relocation costs). 
 

(q) (1) During the implementation of State laws enacted to comply with this section, 
the Secretary shall encourage and assist the States to develop sign controls and programs which 
will assure that necessary directional information about facilities providing goods and services in 
the interest of the traveling public will continue to be available to motorists.  To this end the 
Secretary shall restudy and revise as appropriate existing standards for directional signs 
authorized under subsections 131(c)(1) and 131(f) to develop signs which are functional and 
esthetically compatible with their surroundings.  He shall employ the resources of other Federal 
departments and agencies, including the National Endowment for the Arts, and employ 
maximum participation of private industry in the development of standards and systems of signs 
developed for those purposes. 

(2) Among other things the Secretary shall encourage States to adopt programs to 
assure that removal of signs providing necessary directional information, which also were 
providing  directional information on June 1, 1972, about facilities in the interest of the traveling 
public, be deferred until all other nonconforming signs are removed. 
 

 (r) REMOVAL OF ILLEGAL SIGNS. -  
 

 (1) BY OWNERS. - Any sign, display, or device along the Interstate System or 
the Federal-aid primary system which was not lawfully erected, shall be removed by the owner 
of such sign, display, or device not later than the 90th day following the effective date of this 
subsection. 
 

(2) BY STATES. - If any owner does not remove a sign, display, or device in 
accordance with paragraph (1), the State within the borders of which the sign, display, or device 
is located shall      remove the sign, display, or device.  The owner of the removed sign, display, 
or device shall be liable to the State for the costs of such removal.  Effective control under this 
section includes compliance with the first sentence of this paragraph. 
 

(s) SCENIC BYWAY PROHIBITION. - If a State has a scenic byway program, the State 
may not allow the erection along any highway on the Interstate System or Federal-aid primary 
system which before, on, or after the effective date of this subsection, is designated as a scenic 
byway under such program of any sign, display, or device which is not in conformance with 
subsection © of this section.  Control of any sign, display, or device on such a highway shall be 
in accordance with this section.  In designating a scenic byway for purposes of this section and 
section 1047 of the Intermodal Surface Transportation Efficiency Act of 1991, a State may 
exclude from such designation any segment of a highway that is inconsistent with the State's 
criteria for designating State scenic byways.  Nothing in the preceding sentence shall preclude a 
State from signing any such excluded segment, including such segment on a map, or carrying out 
similar activities, solely for purposes of system continuity. 
 
  (t) PRIMARY SYSTEM DEFINED. - For purposes of this section, the terms ''primary 
system'' and ''Federal-aid primary system'' mean the Federal-aid primary system in existence on 
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June 1, 1991, and any highway which is not on such system but which is on the National 
Highway System. 
 UTAH-FEDERAL AGREEMENT 
 

FOR CARRYING OUT NATIONAL POLICY RELATIVE TO CONTROL OF OUTDOOR 
ADVERTISING IN AREAS ADJACENT TO THE NATIONAL SYSTEM OF INTERSTATE 
AND DEFENSE HIGHWAYS AND THE FEDERAL-AID PRIMARY SYSTEM. 

 
THIS AGREEMENT made and entered into this 18th day of January, 1968, by and between the 

United States of America represented by the Secretary of Transportation acting by and through the 
Federal Highway Administrator, hereinafter referred to as the Administrator, and the State of Utah, 
acting by and through its Governor, hereinafter referred to as the State. 
 

Witnesseth: 
 

WHEREAS, the Governor is authorized by Senate Bill No. 94, enacted by the Thirty-seventh 
Utah State Legislature, to enter into agreements with the Secretary of Commerce, whose functions, 
powers and duties in regard to highway matters have been transferred to the Secretary of 
Transportation by Public Law 89-760, 89th Congress, on behalf of the State of Utah to comply with 
Title I of the Highway Beautification Act of 1965; and 
 

WHEREAS, Section 131(d) of Title 23, United States Code provides for agreement between the 
Secretary of Transportation and the several states to determine the size, lighting, and spacing of 
signs, displays, and devices, consistent with customary use, which may be erected and maintained 
within 660 feet of the nearest edge of the right-of-way within areas adjacent to the interstate and 
primary systems which are zoned industrial or commercial under authority of state law or in unzoned 
commercial or industrial areas, which areas are also to be determined by agreement; and 
 

WHEREAS, the purpose of said agreement is to promote the reasonable, orderly, and effective 
display of outdoor  advertising while remaining consistent with the national policy to protect the 
public investment in interstate and primary highways, to promote the safety and recreational value of 
public travel and to preserve natural beauty; and 
 

WHEREAS, the State of Utah elects to implement and carry out the provisions of Section 131 of 
Title 23, United States Code, and the national policy in order to remain eligible to receive the full 
amount of all federal-aid highway funds to be apportioned to such state on or after January 1, 1968, 
under Section 104 of Title 23, United States Code. 
 

NOW, THEREFORE, the parties hereto do mutually agree as follows: 
 

1. Definitions 
 

A. The term "Act" means Section 131 of Title 23, United States Code (1965), commonly 
referred to as Title I of the Highway Beautification Act of 1965. 
 

B. Commercial or industrial zone means those areas which are reserved for business, 
commerce, or trade pursuant to comprehensive local zoning ordinance or regulation, or enabling 
state legislation, including Highway Service Areas lawfully zoned as Highway Service Zones, in 
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which the primary use of the land is reserved for commercial and roadside services other than 
outdoor advertising to serve the traveling public. 
 

C. Unzoned commercial or industrial area means those areas not zoned by state or local 
law, regulation or ordinance, which are occupied by one or more industrial or commercial activities, 
other than outdoor advertising signs, the lands along the highway for a distance of 600 feet 
immediately adjacent to the activities, and those lands directly opposite on the other side of the 
highway to the extent of the same dimensions provided those lands on the opposite side of the 
highway are not deemed scenic or having aesthetic value as determined by the Utah Road 
Commission 
 

All measurements shall be from the outer edge of the regularly used buildings, parking lots, 
storage or processing areas of the activities, and shall be along or parallel to the edge of pavement of 
the highway. 
 

D. Commercial or industrial activities, for purposes of the unzoned area definition 
above, mean those activities generally recognized as commercial or industrial by zoning authorities 
in this state, except that none of the following activities shall be considered commercial or industrial: 

 
1. Agricultural, forestry, grazing, farming, and related activities, including, but not limited 

to wayside fresh produce stands. 
 

2. Transient or temporary activities. 
 

3. Activities not visible from the main-traveled way. 
 

4. Activities conducted in a building principally used as a residence. 
 

5. Railroad tracks and minor sidings. 
 

Should any commercial or industrial activity, which has been used in defining or delineating an 
unzoned area, cease to operate for a period of six continuous months, any signs located within the 
former unzoned area shall become non-conforming. 
 

E. Sign means any outdoor sign, light, display, device, figure, painting, drawing, message, 
placard, poster, billboard, or other thing which is designed, intended, or used to advertise or inform, 
any part of the advertising or informative contents of which is visible from any place on the main 
traveled way of the interstate or federal-aid primary highway. 
 

F. Erect means to construct, build, raise, assemble, place, affix, attach, create, paint, draw, or 
in any other way bring into being or establish, but it shall not include any of the foregoing activities 
when performed as an incident to the change of advertising message or customary maintenance or 
repair of a sign or sign structure. 
 

G. Center line of the highway means a line equidistant from the edges of the median 
separating the main-traveled way of a divided interstate or other limited-access highway, or the 
center line of the main-traveled way of a non-divided highway. 
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H. Visible means capable of being seen (whether or not legible) without visual aid by a 
person of normal visual acuity. 
 

1. Main-traveled way means the traveled way of a highway on which through traffic is 
carried. In the case of a divided highway, the traveled way of each of the separate roadways for 
traffic in opposite directions is a main-traveled way. It does not include such facilities as frontage 
roads, turning roadways, or parking areas. 
 

II. Scope of Agreement 
 

This agreement shall apply to: 
 

A. All zoned and unzoned commercial and industrial areas within 660 feet of the nearest 
edge of the right-of-way of all portions of the interstate and primary systems within the State of Utah 
in which outdoor advertising signs, displays and devices may be visible from the main-traveled way 
of said system. 
 

III. State Control 
 

The State hereby agrees that, in all areas within the scope of this agreement, the State shall 
effectively control or cause to be controlled, the erection and maintenance of outdoor advertising 
signs, displays, and devices erected subsequent to the effective date of this agreement other than 
those advertising the sale or lease of the property on which they are located, or activities conducted 
thereon, in accordance with the following criteria: 
 

A. In zoned and unzoned commercial and industrial areas, the criteria set forth below shall 
apply to signs, displays and devices erected subsequent to the effective date of this agreement. 
 

General 
 

THE FOLLOWING SIGNS SHALL NOT BE PERMITTED: 
 

1. Signs which imitate or resemble any official traffic sign, signal, or device. 
 

2. Signs which are erected or maintained upon trees or painted or drawn upon rocks or 
other natural features. 

 
3. Signs which are erected or maintained in such a manner as to obscure, or otherwise interfere 
with the effectiveness of an official traffic sign, signal, or device, or obstruct or interfere with the 
driver's view of approaching, merging or intersecting traffic. 

 
 
 
Size of Signs 
 

1. No sign shall exceed the following dimensions: 
 

(a) Maximum area -- 1000 square feet 
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(b) Maximum height--25 feet 

 
(c) Maximum length--60 feet 

 
2. The area shall be measured by the outer limits of the advertising space. 

 
3. A sign structure may contain no more than two facings visible and readable from the same 
direction on the main traveled way on any one sign structure. Whenever two facings are so 
positioned, neither shall exceed 325 square feet. 

 
4. Back-to-back or V-type sign structures will be permitted with the maximum area being allowed 
for each facing; and considered as one structure and subject to spacing as herein below provided, 
but must be erected so that no more than two facings are visible to traffic in any one direction. 

 
Spacing of Signs 
 

1. Signs may not be located within 500 feet of any of the following which are adjacent to the 
highway: 

 
 (a) Public parks 

 
 (b) Public forests 

 
(c) Playgrounds 

 
(d) Cemeteries 

 
2. Interstate Highways and Limited-Access Highways on the Primary System. 

 
(a) Spacing between sign structures along each side of the highway shall be a minimum of 500 
feet except that this spacing shall not apply to signs which are separated by a building or other 
obstruction in such a manner that only one sign located within the minimum spacing distance 
set forth above is visible from the highway at any one time. 

 
(b) No sign may be located on an interstate highway or freeway within 500 feet of an 
interchange, or intersection at grade, or rest area (measured along the interstate 
highway or freeway from the sign to the nearest point of the beginning or ending of 
pavement widening at the exit from or entrance to the main-traveled way). 

 
 
3. Non-Limited Access Primary Highways. 

 
The location of sign structures situated between streets, roads or highways entering 

into or intersecting the main traveled way shall conform to the following minimum 
spacing criteria to be applied separately to each side of the primary highway: 

 
(a) Where the distance between centerlines of intersecting streets or highways is less 
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than 1000 feet, a minimum spacing between structures of 150 feet (double-faced, V-
type and/or back-to-back) may be permitted between such intersecting streets or 
highways. 

 
(b) Where the distance between centerlines of intersecting streets or highways is 1000 
feet or more, minimum spacing between sign structures (double-faced, V-type and/or 
back-to-back) shall be 300 feet. 

 
4. Explanatory Notes. 

 
(a) Alleys, undeveloped rights-of-way, private roads and driveways shall not be 
regarded as intersecting streets, roads or highways. 

 
(b) Only roads, streets and highways which enter directly into the main-traveled way 
of the primary highway shall be regarded as intersecting. 

 
(c) Official and "on premise" signs, as defined in Section 131 (c) of Title 23, United 
States Code, shall not be counted nor shall measurements be made from them for 
purposes of determining compliance with the above spacing requirements. 

 
(d) The minimum distance between signs shall be measured along the nearest edge of 
the pavement between points directly opposite the signs. 

 
Lighting 

 
Signs may be illuminated, subject to the following restrictions: 
 

1. Signs which contain, include, or are illuminated by any flashing, intermittent, or 
moving light or lights are prohibited, except those giving public service information 
such as time, date, temperature, weather, or similar information. 

 
2. Signs which are not effectively shielded as to prevent beams or rays of light from 
being directed at any portion of the traveled way of the highway and which are of such 
intensity or brilliance as to cause glare or to impair the vision of the driver of any 
motor vehicle, or which otherwise interfere with any driver's operation of a motor 
vehicle are prohibited. 

 
 
 

IV. Interpretation 
 

The provisions contained herein shall constitute the acceptable standards for effective control of 
signs, displays, and devices within the scope of this agreement. 
 

Nothing contained herein shall be construed to abrogate or prohibit a municipality from 
exercising a greater degree of control of outdoor advertising than that required or contemplated by 
the Act or from adopting standards which are more restrictive in controlling outdoor advertising than 
the provisions of this Agreement. 
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Standards and criteria contained in Section III shall apply to signs erected subsequent to the 

effective date of this Agreement. Existing signs in zoned and unzoned commercial or industrial areas 
will be considered to be conforming to said standards and criteria. 
 

In the event the provisions of the Highway Beautification Act of 1965 are amended by subsequent 
action of Congress, or the provisions of Chapter 51, Section 5, Laws of Utah, 1967, are amended by 
subsequent action of the Utah State Legislature, the parties reserve the right to re-negotiate this 
Agreement or to modify it to conform with any amendment. 
 

V. Effective Date 
 

This agreement shall become effective when signed and executed on behalf of both the State 
and the United States of America. 
 

IN WITNESS WHEREOF, the State has caused this Agreement to be duly executed in is 
behalf, and the Secretary of Transportation has likewise caused the same to be duly executed in his 
behalf, as of the dates specified below. 

UTAH ACT 
REGULATION OF ROADSIDE ADVERTISING 

 
 
72-7-501.   Purpose of part -- Utah-Federal Agreements ratified. 
     (1) The purpose of this part is to provide the statutory basis for the regulation of outdoor 
advertising consistent with zoning principles and standards and the public policy of this state in 
providing public safety, health, welfare, convenience and enjoyment of public travel, to protect 
the public investment in highways, to preserve the natural scenic beauty of lands bordering on 
highways, and to ensure that outdoor advertising shall be continued as a standardized medium of 
communication throughout the state so that it is preserved and can continue to provide general 
information in the specific interest of the traveling public safely and effectively. 
     (2) It is the purpose of this part to provide a statutory basis for the reasonable regulation of 
outdoor advertising consistent with the customary use, zoning principles and standards, the 
protection of private property rights, and the public policy relating to areas adjacent to the 
interstate, federal aid primary highway existing as of June 1, 1991, and the national highway 
systems highways. 
     (3) The agreement entered into between the governor of the state of Utah and the Secretary of 
Transportation of the United States dated January 18, 1968, regarding the size, lighting, and 
spacing of outdoor advertising which may be erected and maintained within areas adjacent to the 
interstate, federal aid primary highway existing as of June 1, 1991, and national highway 
systems highways which are zoned commercial or industrial or in other unzoned commercial or 
industrial areas as defined pursuant to the terms of the agreement is hereby ratified and 
approved, subject to subsequent amendments 
  
72-7-502.   Definitions. 
     As used in this part: 
     (1) "Commercial or industrial activities" means those activities generally recognized as 
commercial or industrial by zoning authorities in this state, except that none of the following are 
commercial or industrial activities: 
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     (a) agricultural, forestry, grazing, farming, and related activities, including wayside fresh 
produce stands; 
     (b) transient or temporary activities; 
     (c) activities not visible from the main-traveled way; 
     (d) activities conducted in a building principally used as a residence; and 
     (e) railroad tracks and minor sidings. 
     (2) "Commercial or industrial zone" means only: 
     (a) those areas within the boundaries of cities or towns that are used or reserved for business, 
commerce, or trade, or zoned as a highway service zone, under enabling state legislation or 
comprehensive local zoning ordinances or regulations; 
     (b) those areas within the boundaries of urbanized counties that are used or reserved for 
business, commerce, or trade, or zoned as a highway service zone, under enabling state 
legislation or comprehensive local zoning ordinances or regulations; 
     (c) those areas outside the boundaries of urbanized counties and outside the boundaries of 
cities and towns that: 
     (i) are used or reserved for business, commerce, or trade, or zoned as a highway service zone, 
under comprehensive local zoning ordinances or regulations or enabling state legislation; and 
     (ii) are within 8420 feet of an interstate highway exit, off-ramp, or turnoff as measured from 
the nearest point of the beginning or ending of the pavement widening at the exit from or 
entrance to the main-traveled way; or 
     (d) those areas outside the boundaries of urbanized counties and outside the boundaries of 
cities and towns and not within 8420 feet of an interstate highway exit, off-ramp, or turnoff as 
measured from the nearest point of the beginning or ending of the pavement widening at the exit 
from or entrance to the main-traveled way that are reserved for business, commerce, or trade 
under enabling state legislation or comprehensive local zoning ordinances or regulations, and are 
actually used for commercial or industrial purposes. 
     (3) "Commercial or industrial zone" does not mean areas zoned for the sole purpose of 
allowing outdoor advertising. 
     (4) "Comprehensive local zoning ordinances or regulations" means a municipality's 
comprehensive plan required by Section 10-9-301, the municipal zoning plan authorized by 
Section 10-9-401, and the county master plan authorized by Sections 17-27-301 and 17-27-401. 
Property that is rezoned by comprehensive local zoning ordinances or regulations is rebuttably 
presumed to have not been zoned for the sole purpose of allowing outdoor advertising. 
     (5) "Directional signs" means signs containing information about public places owned or 
operated by federal, state, or local governments or their agencies, publicly or privately owned 
natural phenomena, historic, cultural, scientific, educational, or religious sites, and areas of 
natural scenic beauty or naturally suited for outdoor recreation, that the department considers to 
be in the interest of the traveling public. 
     (6) (a) "Erect" means to construct, build, raise, assemble, place, affix, attach, create,  
paint, draw, or in any other way bring into being. 
     (b) "Erect" does not include any activities defined in Subsection (6)(a) if they are performed 
incident to the change of an advertising message or customary maintenance of a sign. 
     (7) "Highway service zone" means a highway service area where the primary use of the land 
is used or reserved for commercial and roadside services other than outdoor advertising to serve 
the traveling public. 
     (8) "Information center" means an area or site established and maintained at rest areas for the 
purpose of informing the public of: 
     (a) places of interest within the state; or 
     (b) any other information that the department considers desirable. 



     (9) "Interchange or intersection" means those areas and their approaches where traffic is 
channeled off or onto an interstate route, excluding the deceleration lanes, acceleration lanes, or 
feeder systems, from or to another federal, state, county, city, or other route. 
     (10) "Maintain" means to allow to exist, subject to the provisions of this chapter. 
     (11) "Maintenance" means to repair, refurbish, repaint, or otherwise keep an existing sign 
structure safe and in a state suitable for use, including signs destroyed by vandalism or an act of 
God. 
     (12) "Main-traveled way" means the through traffic lanes, including auxiliary lanes, 
acceleration lanes, deceleration lanes, and feeder systems, exclusive of frontage roads and ramps. 
For a divided highway, there is a separate main-traveled way for the traffic in each direction. 
     (13) "Official signs and notices" means signs and notices erected and maintained by public 
agencies within their territorial or zoning jurisdictions for the purpose of carrying out official 
duties or responsibilities in accordance with direction or authorization contained in federal, state, 
or local law. 
     (14) "Off-premise signs" means signs located in areas zoned industrial, commercial, or H-1 
and in areas determined by the department to be unzoned industrial or commercial. 
     (15) "On-premise signs" means signs used to advertise the major activities conducted on the 
property where the sign is located. 
     (16) "Outdoor advertising" means any outdoor advertising structure or outdoor structure used 
in combination with an outdoor advertising sign or outdoor sign. 
     (17) "Outdoor advertising corridor" means a strip of land 350 feet wide, measured 
perpendicular from the edge of a controlled highway right-of-way. 
     (18) "Outdoor advertising structure" or "outdoor structure" means any sign structure, 
including any necessary devices, supports, appurtenances, and lighting that is part of or supports 
an outdoor sign. 
     (19) "Point of widening" means the point of the gore or the point where the intersecting lane 
begins to parallel the other lanes of traffic, but the point of widening may never be greater than 
2,640 feet from the center line of the intersecting highway of the interchange or intersection at 
grade. 
     (20) "Public assembly facility" means a convention facility as defined under Section 59-12-
602 and that: 
     (a) is wholly or partially funded by public moneys; and 
     (b) requires a person attending an event at the public assembly facility to purchase a ticket or 
that otherwise charges for the use of the public assembly facility as part of its regular operation.  

 
     (21) "Relocation" includes the removal of a sign from one situs together with the erection of a 
new sign upon another situs in a commercial or industrial zoned area as a substitute. 
     (22) "Relocation and replacement" means allowing all outdoor advertising signs or permits 
the right to maintain outdoor advertising along the interstate, federal aid primary highway 
existing as of June 1, 1991, and national highway system highways to be maintained in a 
commercial or industrial zoned area to accommodate the displacement, remodeling, or widening 
of the highway systems. 
     (23) "Remodel" means the upgrading, changing, alteration, refurbishment, modification, or 
complete substitution of a new outdoor advertising structure for one permitted pursuant to this 
part and that is located in a commercial or industrial area. 
     (24) "Rest area" means an area or site established and maintained within or adjacent to the 
right-of-way by or under public supervision or control for the convenience of the traveling 
public. 
     (25) "Scenic or natural area" means an area determined by the department to have aesthetic 
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value. 
     (26) "Traveled way" means that portion of the roadway used for the movement of vehicles, 
exclusive of shoulders and auxiliary lanes. 
     (27) (a) "Unzoned commercial or industrial area" means: 
     (i) those areas not zoned by state law or local law, regulation, or ordinance that are occupied 
by one or more industrial or commercial activities other than outdoor advertising signs; 
     (ii) the lands along the highway for a distance of 600 feet immediately adjacent to those 
activities; and 
     (iii) lands covering the same dimensions that are directly opposite those activities on the other 
side of the highway, if the department determines that those lands on the opposite side of the 
highway do not have scenic or aesthetic value. 
     (b) In measuring the scope of the unzoned commercial or industrial area, all measurements 
shall be made from the outer edge of the regularly used buildings, parking lots, storage, or 
processing areas of the activities and shall be along or parallel to the edge of pavement of the 
highway. 
     (c) All signs located within an unzoned commercial or industrial area become nonconforming 
if the commercial or industrial activity used in defining the area ceases for a continuous period of 
12 months. 
     (28) "Urbanized county" means a county with a population of at least 125,000 persons.  
 
Amended by Chapter 166, 2003 General Session 
 
 
 72-7-503.   Advertising -- Permit required -- Penalty for violation. 
     (1) It is unlawful for any person to place any form of advertising upon any part of the public 
domain, or within 300 feet of a public highway, except within the corporate limits of a city or 
town, and except upon land in private ownership situated along the highway, without first 
receiving a permit from the department, if a state highway, or from the county executive, if a 
county road. 
     (2) Any person who violates this section is guilty of a class B misdemeanor.  
 
Renumbered and Amended by Chapter 270, 1998 General Session 
 
 
     72-7-504.   Advertising prohibited near interstate or primary system -- Exceptions -- 
Logo advertising -- Department rules. 
     (1) Outdoor advertising that is capable of being read or comprehended from any place on the 
main-traveled way of an interstate or primary system may not be erected or maintained, except: 
     (a) directional and other official signs and notices authorized or required by law, including 
signs and notices pertaining to natural wonders and scenic and historic attractions, informational 
or directional signs regarding utility service, emergency telephone signs, buried or underground 
utility markers, and above ground utility closure signs; 
     (b) signs advertising the sale or lease of property upon which they are located; 
     (c) signs advertising activities conducted on the property where they are located, including 
signs on the premises of a public assembly facility as provided in Section 72-7-504.5; 
     (d) signs located in a commercial or industrial zone; 
     (e) signs located in unzoned industrial or commercial areas as determined from actual land 
uses; and 
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     (f) logo advertising under Subsection (2). 
     (2) (a) The department may itself or by contract erect, administer, and maintain informational 
signs on the main-traveled way of an interstate or primary system for the display of logo 
advertising and information of interest to the traveling public if: 
     (i) the department complies with Title 63, Chapter 56, Utah Procurement Code, in the lease or 
other contract agreement with a private party for the sign or sign space; and 
     (ii) the private party for the lease of the sign or sign space pays an amount set by the 
department to be paid to the department or the party under contract with the department under 
this Subsection (2). 
     (b) The amount shall be sufficient to cover the costs of erecting, administering, and 
maintaining the signs or sign spaces. 
     (c) The department may consult the Division of Travel Development in carrying out this 
Subsection (2). 
     (3) (a) Revenue generated under Subsection (2) shall be: 
     (i) applied first to cover department costs under Subsection (2); and 
     (ii) deposited in the Transportation Fund. 
     (b) Revenue in excess of costs under Subsection (2)(a) shall be deposited in the General Fund 
as a dedicated credit for use by the Division of Travel Development no later than the following 
fiscal year. 
     (4) Outdoor advertising under Subsections (1)(a), (d), (e), and (f) shall conform to the rules 
made by the department under Sections 72-7-506 and 72-7-507.  
 
Amended by Chapter 166, 2003 General Session 
 
     72-7-504.5.   Public assembly facility signs -- Restrictions. 
     Signs on the premises of a public assembly facility that do not bring rental income to the 
owner of the public assembly facility may advertise: 
     (1) the name of the facility, including identifiable venues or stores within the facility; and 
     (2) principal or accessory products or services offered on the property and activities 
conducted on the property as permitted by 23 C.F.R. Section 750.709, including: 
     (a) events being conducted in the facility or upon the premises, including the sponsor of the 
current event; and 
     (b) products or services sold at the facility and activities conducted on the property that 
produce significant income to the operation of the facility.  
 
Enacted by Chapter 166, 2003 General Session 
 
 
72-7-505.   Sign size -- Sign spacing -- Location in outdoor advertising corridor -- Limit on 
implementation. 
     (1) (a) Except as provided in Subsection (2), a sign face within the state may not exceed the 
following limits: 
     (i) maximum area - 1,000 square feet; 
     (ii) maximum length - 60 feet; and 
     (iii) maximum height - 25 feet. 
     (b) No more than two facings visible and readable from the same direction on the main-
traveled way may be erected on any one sign structure. Whenever two facings are so positioned, 
neither shall exceed the maximum allowed square footage. 



     (c) Two or more advertising messages on a sign face and double-faced, back-to-back, stacked, 
side-by-side, and V-type signs are permitted as a single sign or structure if both faces enjoy 
common ownership. 
     (d) A changeable message sign is permitted if the interval between message changes is not 
more frequent than at least eight seconds and the actual message rotation process is 
accomplished in three seconds or less. 
     (2) (a) An outdoor sign structure located inside the unincorporated area of a nonurbanized 
county may have the maximum height allowed by the county for outdoor advertising structures 
in the commercial or industrial zone in which the sign is located. If no maximum height is 
provided for the location, the maximum sign height may be 65 feet above the ground or 25 feet 
above the grade of the main traveled way, whichever is greater. 
     (b) An outdoor sign structure located inside an incorporated municipality or urbanized county 
may have the maximum height allowed by the municipality or urbanized county for outdoor 
advertising structures in the commercial or industrial zone in which the sign is located. If no 
maximum height is provided for the location, the maximum sign height may be 65 feet above the 
ground or 25 feet above the grade of the main traveled way, whichever is greater. 
     (3) Except as provided in Section 72-7-509: 
     (a) Any sign allowed to be erected by reason of the exceptions set forth in Subsection 72-7-
504(1) or in H-1 zones may not be closer than 500 feet to an existing off-premise sign adjacent 
to an interstate highway or limited access primary highway, except that signs may be erected 
closer than 500 feet if the signs on the same side of the interstate highway or limited access 
primary highway are not simultaneously visible. 
     (b) Signs may not be located within 500 feet of any of the following which are adjacent to the 
highway, unless the signs are in an incorporated area: 
     (i) public parks; 
     (ii) public forests; 
     (iii) public playgrounds; 
     (iv) areas designated as scenic areas by the department or other state agency having and 
exercising this authority; or 
     (v) cemeteries. 
     (c) (i) (A) Except under Subsection (3)(c)(ii), signs may not be located on an interstate 
highway or limited access highway on the primary system within 500 feet of an interchange, or 
intersection at grade, or rest area measured along the interstate highway or freeway from the sign 
to the nearest point of the beginning or ending of pavement widening at the exit from or entrance 
to the main-traveled way.  

 
     (B) Interchange and intersection distance limitations shall be measured separately for each 
direction of travel. A measurement for each direction of travel may not control or affect any 
other direction of travel. 
     (ii) A sign may be placed closer than 500 feet from the nearest point of the beginning or 
ending of pavement widening at the exit from or entrance to the main-traveled way, if: 
     (A) the sign is replacing an existing outdoor advertising use or structure which is being 
removed or displaced to accommodate the widening, construction, or reconstruction of an 
interstate, federal aid primary highway existing as of June 1, 1991, or national highway system 
highway; and 
     (B) it is located in a commercial or industrial zoned area inside an urbanized county or an 
incorporated municipality. 
     (d) The location of signs situated on nonlimited access primary highways in commercial, 
industrial, or H-1 zoned areas between streets, roads, or highways entering the primary highway 
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shall not exceed the following minimum spacing criteria: 
     (i) Where the distance between centerlines of intersecting streets, roads, or highways is less 
than 1,000 feet, a minimum spacing between structures of 150 feet may be permitted between the 
intersecting streets or highways. 
     (ii) Where the distance between centerlines of intersecting streets, roads, or highways is 1,000 
feet or more, minimum spacing between sign structures shall be 300 feet. 
     (e) All outdoor advertising shall be erected and maintained within the outdoor advertising 
corridor. 
     (4) Subsection (3)(c)(ii) may not be implemented until: 
     (a) the Utah-Federal Agreement for carrying out national policy relative to control of outdoor 
advertising in areas adjacent to the national system of interstate and defense highways and the 
federal-aid primary system is modified to allow the sign placement specified in Subsection 
(3)(c)(ii); and 
     (b) the modified agreement under Subsection (4)(a) is signed on behalf of both the state and 
the United States Secretary of Transportation.  
 
Amended by Chapter 298, 2002 General Session 
 
 
 
72-7-506.   Advertising -- Regulatory power of department -- Notice requirements. 
     (1) In accordance with Title 63, Chapter 46a, Utah Administrative Rulemaking Act, the 
department may make rules no more restrictive than this chapter to: 
     (a) control the erection and maintenance of outdoor advertising along the interstate and 
primary highway systems; 
     (b) provide for enforcement of this chapter; 
     (c) establish the form, content, and submittal of applications to erect outdoor advertising; and 
     (d) establish administrative procedures. 
     (2) In addition to all other statutory notice requirements: 
     (a) the department shall give reasonably timely written notice to all outdoor advertising 
permit holders of any changes or proposed changes in administrative rules made under authority 
of this part; and 
     (b) any county, municipality, or governmental entity shall, upon written request, give 
reasonably timely written notice to all outdoor advertising permit holders within its jurisdiction 
of any change or proposed change to the outdoor or off-premise advertising provisions of its 
zoning provisions, codes, or ordinances.  
 
Renumbered and Amended by Chapter 270, 1998 General Session 
 
 
72-7-507.   Advertising -- Permits -- Application requirements -- Duration -- Fees. 
     (1) (a) Outdoor advertising may not be maintained without a current permit. 
     (b) Applications for permits shall be made to the department on forms furnished by it. 
     (c) A permit must be obtained prior to installing each outdoor sign. 
     (d) The application for a permit shall be accompanied by an initial fee established under 
Section 63-38-3.2. 
     (2) (a) Each permit issued by the department is valid for a period of up to five years and shall 
expire on June 30 of the fifth year of the permit, or upon the expiration or termination of the 
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right to use the property, whichever is sooner. 
     (b) Upon renewal, each permit may be renewed for periods of up to five years upon the filing 
of a renewal application and payment of a renewal fee established under Section 63-38-3.2. 
     (3) Sign owners residing outside the state shall provide the department with a continuous 
performance bond in the amount of $2,500. 
     (4) Fees may not be prorated for fractions of the permit period. Advertising copy may be 
changed at any time without payment of an additional fee. 
     (5) (a) Each sign shall have its permit continuously affixed to the sign in a position visible 
from the nearest traveled portion of the highway. 
     (b) The permit shall be affixed to the sign structure within 30 days after delivery by the 
department to the permit holder, or within 30 days of the installation date of the sign structure. 
     (c) Construction of the sign structure shall begin within 180 days after delivery of the permit 
by the department to the permit holder and construction shall be completed within 365 days after 
delivery of the permit. 
     (6) The department may not accept any applications for a permit or issue any permit to erect 
or maintain outdoor advertising within 500 feet of a permitted sign location except to the permit 
holder or the permit holder's assigns until the permit has expired or has been terminated pursuant 
to the procedures under Section 72-7-508. 
     (7) Permits are transferrable if the ownership of the permitted sign is transferred. 
     (8) Conforming, permitted sign structures may be altered, changed, remodeled, and relocated 
subject to the provisions of Subsection (6).  
 
Renumbered and Amended by Chapter 270, 1998 General Session 
 
 
72-7-508.   Unlawful outdoor advertising -- Adjudicative proceedings -- Judicial review -- 
Costs of removal -- Civil and criminal liability for damaging regulated signs -- Immunity 
for Department of Transportation. 
     (1) Outdoor advertising is unlawful when: 
     (a) erected after May 9, 1967, contrary to the provisions of this chapter; 
     (b) a permit is not obtained as required by this part; 
     (c) a false or misleading statement has been made in the application for a permit that was 
material to obtaining the permit; or 
     (d) the sign for which a permit was issued is not in a reasonable state of repair, is unsafe, or is 
otherwise in violation of this part. 
     (2) The establishment, operation, repair, maintenance, or alteration of any sign contrary to 
this chapter is also a public nuisance. 
     (3) Except as provided in Subsection (4), in its enforcement of this section, the department 
shall comply with the procedures and requirements of Title 63, Chapter 46b, Administrative 
Procedures Act. 
     (4) (a) The district courts shall have jurisdiction to review by trial de novo all final orders of 
the department under this part resulting from formal and informal adjudicative proceedings. 
     (b) Venue for judicial review of final orders of the department shall be in the county in which 
the sign is located. 
     (5) If the department is granted a judgment, the department is entitled to have any nuisance 
abated and recover from the responsible person, firm, or corporation, jointly and severally: 
     (a) the costs and expenses incurred in removing the sign; and 
     (b) $10 for each day the sign was maintained following the expiration of ten days after notice 
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of agency action was filed and served under Section 63-46b-3. 
     (6) (a) Any person, partnership, firm, or corporation who vandalizes, damages, defaces, 
destroys, or uses any sign controlled under this chapter without the owner's permission is liable 
to the owner of the sign for treble the amount of damage sustained and all costs of court, 
including a reasonable attorney's fee, and is guilty of a class C misdemeanor. 
     (b) This subsection does not apply to the department, its agents, or employees if acting to 
enforce this part.  
 
Renumbered and Amended by Chapter 270, 1998 General Session 
 
 
72-7-509.   Existing outdoor advertising not in conformity with part -- When removal 
required -- When relocation allowed. 
     (1) Any outdoor advertising lawfully in existence along the interstate or the primary systems 
on May 9, 1967, and which is not then in conformity with its provisions is not required to be 
removed until five years after it becomes nonconforming or pursuant to the provisions of Section 
72-7-510. 
     (2) Any existing outdoor advertising structure that does not comply with Section 72-7-505, 
but that is located in an industrial and commercial area, an unzoned industrial and commercial 
area, or an area where outdoor advertising would otherwise be permitted, may be remodeled and 
relocated on the same property in a commercial or industrial zoned area, or another area where 
outdoor advertising would otherwise be permitted under this part.  
 
Renumbered and Amended by Chapter 270, 1998 General Session 
 
72-7-510.   Existing outdoor advertising not in conformity with part -- Procedure -- 
Eminent domain -- Compensation -- Relocation. 
     (1) As used in this section, "nonconforming sign" means a sign that has been erected in a zone 
or area other than commercial or industrial or where outdoor advertising is not permitted under 
this part. 
     (2) (a) The department may acquire by gift, purchase, agreement, exchange, or eminent 
domain, any existing outdoor advertising and all property rights pertaining to the outdoor 
advertising which were lawfully in existence on May 9, 1967, and which by reason of this part 
become nonconforming. 
     (b) If the department, or any town, city, county, governmental entity, public utility, or any 
agency or the United States Department of Transportation under this part, prevents the 
maintenance as defined in Section 72-7-502, or requires that maintenance of an existing sign be 
discontinued, the sign in question shall be considered acquired by the entity and just 
compensation will become immediately due and payable. 
     (c) Eminent domain shall be exercised in accordance with the provision of Title 78, Chapter 
34, Eminent Domain. 
     (3) (a) Just compensation shall be paid for outdoor advertising and all property rights 
pertaining to the same, including the right of the landowner upon whose land a sign is located, 
acquired through the processes of eminent domain. 
     (b) For the purposes of this part, just compensation shall include the consideration of damages 
to remaining properties, contiguous and noncontiguous, of an outdoor advertising sign 
company's interest, which remaining properties, together with the properties actually 
condemned, constituted an economic unit. 
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     (c) The department is empowered to remove signs found in violation of Section 72-7-508 
without payment of any compensation. 
     (4) Except as specifically provided in this section or Section 72-7-513, this part may not be 
construed to permit a person to place or maintain any outdoor advertising adjacent to any 
interstate or primary highway system which is prohibited by law or by any town, city, or county 
ordinance. Any town, city, county, governmental entity, or public utility which requires the 
removal, relocation, alteration, change, or termination of outdoor advertising shall pay just 
compensation as defined in this part and in Title 78, Chapter 34, Eminent Domain. 
     (5) Except as provided in Section 72-7-508, no sign shall be required to be removed by the 
department nor sign maintenance as described in this section be discontinued unless at the time 
of removal or discontinuance there are sufficient funds, from whatever source, appropriated and 
immediately available to pay the just compensation required under this section and unless at that 
time the federal funds required to be contributed under 23 U.S.C., Sec. 131, if any, with respect 
to the outdoor advertising being removed, have been appropriated and are immediately available 
to this state. 
     (6) (a) If any outdoor advertising use, structure, or permit may not be continued because of 
the widening, construction, or reconstruction along an interstate, federal aid primary highway 
existing as of June 1, 1991, or national highway systems highway, the owner shall have the 
option to relocate and remodel the use, structure, or permit to another location: 
     (i) on the same property; 
     (ii) on adjacent property; 
     (iii) on the same highway within 5280 feet of the previous location, which may be  
extended 5280 feet outside the areas described in Subsection 72-7-505(3)(c)(i)(A), on either side 
of the same highway; or 
     (iv) mutually agreed upon by the owner and the county or municipality in which the use, 
structure, or permit is located. 
     (b) The relocation under Subsection (6)(a) shall be in a commercial or industrial zoned area or 
where outdoor advertising is permitted under this part. 
     (c) The county or municipality in which the use or structure is located shall, if necessary, 
provide for the relocation and remodeling by ordinance for a special exception to its zoning 
ordinance. 
     (d) The relocated and remodeled use or structure may be: 
     (i) erected to a height and angle to make it clearly visible to traffic on the main-traveled way 
of the highway to which it is relocated or remodeled; 
     (ii) the same size and at least the same height as the previous use or structure, but the 
relocated use or structure may not exceed the size and height permitted under this part; 
     (iii) relocated to a comparable vehicular traffic count. 
     (7) (a) The governmental entity, quasi-governmental entity, or public utility that causes the 
need for the outdoor advertising relocation or remodeling as provided in Subsection (6)(a) shall 
pay the costs related to the relocation, remodeling, or acquisition. 
     (b) If a governmental entity prohibits the relocation and remodeling as provided in Subsection 
(6)(a), it shall pay just compensation as provided in Subsection (3).  
 

Amended by Chapter 21, 1999 General Session 
 
 
72-7-510.5.   Height adjustments for outdoor advertising signs. 
     (1) If the view and readability of an outdoor advertising sign including a nonconforming sign 
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as defined in Section 72-7-510 is obstructed due to a noise abatement or safety measure, grade 
change, construction, aesthetic improvement made by an agency of this state, directional sign, or 
widening along an interstate, federal aid primary highway existing as of June 1, 1991, or national 
highway systems highway, the owner of the sign may: 
     (a) adjust the height of the sign; or 
     (b) relocate the sign to a point within 500 feet of its prior location, if the sign complies with 
the spacing requirements under Section 72-7-505 and is in a commercial or industrial zone. 
     (2) A height adjusted sign under this section does not constitute a substantial change to the 
sign. 
     (3) The county or municipality in which the outdoor advertising sign is located shall, if 
necessary, provide for the height adjustment or relocation by ordinance for a special exception to 
its zoning ordinance. 
     (4) (a) The height adjusted sign may be erected to a height and angle to make it clearly visible 
to traffic on the main-traveled way of the highway and shall be the same size as the previous 
sign. 
     (b) The provisions of Subsection (4)(a) are an exception to the height requirements under 
Section 72-7-505.  
 
Amended by Chapter 298, 2002 General Session 
 
72-7-511.   Violation of part -- Misdemeanor. 
 
A person who violates any provision of this part is guilty of a class B misdemeanor.  
 
Renumbered and Amended by Chapter 270, 1998 General Session 
 

72-7-512. Appeals by attorney general. 
 
The attorney general may take such appeals as are provided for in 23 U.S.C., Sec. 131.  
 

Renumbered and Amended by Chapter 270, 1998 General Session 
 
 
     72-7-513.   Relocation on state highways. 
     (1) As used in this section, "state highway" means those highways designated as state 
highways in Title 72, Chapter 4, Designation of State Highways, on July 1, 1999, and any 
subsequently designated state highway. 
     (2) If any outdoor advertising use or structure may not be continued because of the widening, 
construction, or reconstruction along a state highway, the owner shall have the option to relocate 
and remodel the use or structure to another location: 
     (a) on the same property; 
     (b) on adjacent property; 
     (c) within 2640 feet of the previous location on either side of the same highway; or 
     (d) mutually agreed upon by the owner and the county or municipality in which the use, 
structure, or permit is located. 
     (3) The relocation under Subsection (2) shall be in a commercial or industrial zoned area or 
where outdoor advertising is permitted under this part. 
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     (4) The county or municipality in which the use or structure is located shall, if necessary, 
provide for the relocation and remodeling by ordinance for a special exception to its zoning 
ordinance. 
     (5) The relocated and remodeled use or structure may be: 
     (a) erected to a height and angle to make it clearly visible to traffic on the main-traveled way 
of the highway to which it is relocated or remodeled; 
     (b) the same size and at least the same height as the previous use or structure, but the 
relocated use or structure may not exceed the size and height permitted under this part; 
     (c) relocated to a comparable vehicular traffic count. 
     (6) (a) The governmental entity, quasi-governmental entity, or public utility that causes the 
need for the outdoor advertising relocation or remodeling as provided in Subsection (2) shall pay 
the costs related to the relocation, remodeling, or acquisition. 
     (b) If a governmental entity prohibits the relocation and remodeling as provided in Subsection 
(2)(a), (b), or (c), it shall pay just compensation as provided in Subsection 72-7-510(3).  
 
Amended by Chapter 72, 1999 General Session 
 
72-7-514.   Landscape control program. 
     (1) As used in this section, "landscape control" means trimming or removal of seedlings, 
saplings, trees and vegetation along the interstate, federal aid primary highway existing as of 
June 1, 1991, and national highway system right-of-way to provide clear visibility of outdoor 
advertising. 
     (2) (a) The department shall establish a landscape control program as provided under this 
section. 
     (b) Except as provided in this section, a person, including an outdoor advertising sign owner 
or business owner may not perform or cause landscape control to be performed. 
     (3) (a) An outdoor advertising sign owner or business owner may submit a request for 
landscape control to the department. 
     (b) Within 60 days of the request under Subsection (3)(a), the department shall: 
     (i) conduct a field review of the request with a representative of the sign or business owner, 
the department, and the Federal Highway Administration to consider the following issues listed 
in their order of priority: 
     (A) safety; 
     (B) protection of highway features, including right-of-way and landscaping; 
     (C) aesthetics; and 
     (D) motorists' view of the sign or business; and 
     (ii) notify the sign or business owner what, if any, trimming, removal, restoration, banking, or 
other landscape control shall be allowed as decided by the department, after consultation with 
the Federal Highway Administration. 
     (c) If the sign or business owner elects to proceed, in accordance with the decision issued 
under this subsection, the department shall issue a permit that describes what landscape control 
may be allowed, assigns responsibility for costs, describes the safety measures to be observed, 
and attaches any explanatory plans or other information. 
     (4) The department shall establish an appeals process within the department for landscape 
control decisions made under Subsection (3). 
     (5) (a) A person who performs landscape control in violation of this section is guilty of a class 
C misdemeanor, and is liable to the owner for treble the amount of damages sustained to the 
landscape. 
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     (b) Each permit issued under this section shall notify the permit holder of the penalties under 
Subsection (5)(a).  
 
Renumbered and Amended by Chapter 270, 1998 General Session 
 
 
     72-7-515.   Utah-Federal Agreement -- Severability clause. 
     (1) As used in this section, "Utah-Federal Agreement" means the agreement relating to 
outdoor advertising that is described under Section 72-7-501, and it includes any modifications 
to the agreement that are signed on behalf of both the state and the United States Secretary of 
Transportation. 
     (2) The provisions of this part are subject to and shall be superseded by conflicting provisions 
of the Utah-Federal Agreement. 
     (3) If any provision of this part or its application to any person or circumstance is found to be 
unconstitutional, or in conflict with or superseded by the Utah-Federal Agreement, the remainder 
of this part and the application of the provision to other persons or circumstances shall not be 
affected by it.  
 
Amended by Chapter 21, 1999 General Session 
72-7-516.   Relocating outdoor advertising structure to maintain required distance from 
high voltage overhead lines. 
     If an outdoor advertising structure needs to be moved so that the sign can be reposted or 
maintenance performed without having to comply with the distance or notification requirements 
of Section 54-8c-2, or in order to comply with distance or notification requirements imposed by 
the National Electrical Safety Code or any other similar applicable regulation promulgated by a 
federal agency, then: 
     (1) the owner shall have the right to relocate the same or similar type structure to the minimal 
number of feet necessary: 
     (a) on the same property; or 
     (b) if the same property is not available, on another property; and 
     (2) the county or municipality in which the outdoor advertising structure is located shall, if 
necessary, accommodate the move by a special exception to its zoning ordinance.  
 
Enacted by Chapter 316, 2002 General Session 
 
 UTAH DEPARTMENT OF TRANSPORTATION RULES 
                                  Rule R933-2. Control of Outdoor Advertising Signs 

R933-2-1. Purpose.

The purpose of these rules is to implement the Utah Outdoor Advertising Act Section 72-7-
501 et seq. Nothing in these rules shall be construed to permit outdoor advertising that 
would disqualify the State for Federal participation of funds under the Federal standards 
applicable. The Transportation Commission and the Utah Department of Transportation 
shall, through designated personnel, control outdoor advertising on interstate and primary 
highway systems. 

R933-2-2. Federal Regulations.
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The federal regulations governing outdoor advertising contained in 23 CFR 750.101 
through 750.713, April 1, 1994 are adopted and incorporated by this reference. 

R933-2-3. Definitions.

All references in these Rules to Title 72, Chapter 7, Part 5, are to those sections of the 
Utah Code known as the Utah Outdoor Advertising Act. In addition to the definitions in that 
part, the following definitions are supplied: 

(1) "Abandoned Sign" means any controlled sign, the sign facing of which has been 
partially obliterated, has been painted out, has remained blank or has obsolete advertising 
matter for a continuous period of 12 months or more. 

(2) "Acceleration and deceleration lanes" means speed change lanes created for the 
purpose of enabling a vehicle to increase or decrease its speed to merge into, or out of, 
traffic on the main-traveled way. As used in the Act, an acceleration or deceleration lane 
begins and ends at a point no closer than 500 feet from the nearest point of the beginning 
or ending of pavement widening at the exit from or entrance to the main-traveled way. 

(3) "Act" means the Utah Outdoor Advertising Act. 

(4) "Advertising" means any message, whether in words, symbols, pictures or any 
combination thereof, painted or otherwise applied to the face of an outdoor advertising 
structure, which message is designed, intended, or used to advertise or inform, and which 
message is visible from any place on the main travel-way of the interstate or primary 
highway system. 

(5) "Areas zoned for the primary purpose of outdoor advertising" as used in the Act is 
defined to include areas in which the primary activity is outdoor advertising. 

(6) "Commercial or industrial zone" as defined in of the Act is further defined to mean, with 
regard to those areas outside the boundaries of urbanized counties and outside the 
boundaries of cities and towns referred to in that subsection, those areas not within 8,420 
feet of an interstate highway exit-ramp or entrance-ramp as measured from the nearest 
point of the beginning or ending of the pavement widening at the exit from or entrance to 
the main traveled way that are reserved for business, commerce, or trade under enabling 
state legislation or comprehensive local zoning ordinances or regulations, and are actually 
used for commercial or industrial purposes, including the land along both sides of a 
controlled highway for 600 feet immediately abutting the area of use, measurements under 
this subsection being made from the outer edge of regularly used buildings, parking lots, 
gate-houses, entrance gates, or storage or processing areas. 

(7) "Conforming Sign" means an off-premise sign maintained in a location that conforms to 
the size, lighting, spacing, zoning and usage requirements as provided by law and these 
rules. 

(8) "Controlled Sign" means any off-premise sign that is designed, intended, or used to 
advertise or inform any part of the advertising or informative contents of which is visible 
from any place on the main traveled way of any interstate or federal-aid primary highway 
in this State. 

(9) "Destroyed Sign" means a sign damaged by natural elements wherein the costs of re-
erection exceeds 30% of the depreciated value of the sign as established by departmental 
appraisal methods. 

(10) "Freeway" means a divided highway for through traffic with full control access. 

(11) "Grandfather Status" refers to any off-premise controlled sign erected in zoned or 
unzoned commercial or industrial areas, prior to May 9, 1967, even if the sign does not 
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comply with the size, lighting, or spacing of the Act and these Rules. Signs only, and not 
sign sites, may qualify for Grandfather Status. 

(12) "H-1" means highway service zone as defined in the Act. 

(13)"Lease or Consent" means any written agreement by which possession of land, or 
permission to use land for the purpose of erecting or maintaining a sign, or both, is granted 
by the owner to another person for a specified period of time. 

(14) "Legal copy" means the advertising copy on the sign that occupies at least 50% of the 
sign size. 

(15) "Nonconforming Sign" means a sign that was lawfully erected, but that does not 
conform to State law or rules passed or made at a later date or that later fails to comply 
with State legislation or rules because of changed conditions. The term "illegally erected" 
or "illegally maintained" is not synonymous with the term, "nonconforming sign", nor is a 
sign with "grandfather" status synonymous with the term, "nonconforming sign." 

(16) "Off-Premise Sign" means also, in supplement to the definition stated in the Act, an 
outdoor advertising sign that advertises an activity, service or product and that is located 
on premises other than the premises at which activity or service occurs or product is sold 
or manufactured. 

(17) "On-Premise Sign", in supplement to the definition stated in the Act, does not include 
a sign that advertises a product or service that is only incidental to the principal activity or 
that brings rental income to the property owner or occupant. 

(18) "Parkland" means any publicly owned land that is designed or used as a public park, 
recreation area, wildlife or waterfowl refuge, or historical site. 

(19) "Property" as used in the definition of "On-Premise Sign" includes those areas from 
which the general public is serviced and which are directly connected with and are involved 
in assembling, manufacturing, servicing, repairing, or storing of products used in the 
business activity. This property does not include the site of any auxiliary facilities that are 
not essential to and customarily used in the conduct of business, nor does it include 
property not contiguous to the property on which the sign is situated. 

(20) "Sale or Lease Sign" means any sign situated on the subject property that advertises 
that the property is for "sale" or "lease". This sign may not advertise any product or service 
unrelated to the business of selling or leasing the land upon which it is located, nor may it 
advertise a projected use of the land or a financing service available or being utilized in its 
development. 

(21) "Scenic Area" as used in the Act includes a scenic byway. 

(22) "Transient or Temporary Activity" means any industrial or commercial activity, not 
otherwise herein excluded, that does not have a prior continuous history for a period of six 
months. 

(23) "Unzoned Area" in supplement to the definition stated in the Act, means an area in 
which no zoning is in effect. It does not include areas within comprehensive zoning or 
master plans adopted by local zoning authorities. 

(24) "V-Type Sign" means any sign, the center pole of which is nearest the traveled portion 
of the highway and is a common pole to the two sign faces, or when a common pole is not 
used, a sign with the sign faces no further than 36 inches apart at the angle of the sign 
closest to the traveled portion of the highway, and the structure poles at the point nearest 
the traveled portion of the highway no further apart than 48 inches. Existing V-type signs 
now controlled and permitted are excluded from this definition. 
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(25) "Visible" means capable of being seen whether or not readable, without visual aid, by 
a person of normal visual acuity. 

R933-2-4. Permits.

(1) All controlled outdoor advertising signs legally in existence prior to the effective date of 
the 1967 Act, or that are legally created thereafter, must have a permit. This includes off-
premise signs located on the side of or on top of any fixed object or building and visible 
from the main traveled way of an interstate or federal-aid primary highway. 

(2) Anyone preparing to erect a controlled sign shall apply for the permit before beginning 
construction of the sign. Permits shall be issued in the manner prescribed in the Act. 
Permits may be issued only for signs that are to be erected in commercial or industrial 
zones or in unzoned commercial or industrial areas, as defined by the Act. Insomuch as a 
sign cannot lawfully be constructed or maintained unless there is legal access to the 
property on which the sign is proposed to be located, a permit may not be issued if the 
applicant does not have legal access to that property. 

(3) Permits may be issued only for signs already lawfully erected or to be lawfully erected 
within 90 days from the date of the issuance of the permit. Within 30 days from the date of 
issuance, the permit must be affixed to the completed sign for which the permit was issued 
as provided in Subsection R933-2-4(5). 

(4) A permit affixed to a sign other than the sign for which it was issued is unlawful, and 
remedial action shall be taken by the permittee by the proper affixing of the permit to the 
correct sign within 30 days of notice to the permittee. 

(5) Permits shall be permanently attached to the sign in a position to be readily visible 
from the nearest highway in the direction of travel to the sign faces. If the sign is a single-
face cross-highway reader, then the permit must be attached to the sign in a position 
readily visible from the nearest traveled portion of the highway. The permittee is 
responsible for the proper placement of the permit on the sign. 

(6) Sign permits that have been lost or destroyed must be replaced, and new permits for 
signs otherwise lawful shall be issued upon the payment of a $25 fee for each sign and the 
completion of a new permit application. 

(7) Permits shall be issued on a one year fiscal basis, and shall be renewed on or before 
the first day of July of each year. 

(8) The fee for a new permit is $100 for the one-year fiscal period or any part thereof. The 
permit expires June 30 of the fiscal year. The fee for permit renewal is $25 for the one-
year fiscal period or any part thereof. Notwithstanding the specification in Subsections 
R933-2-4(8),(12), and (13)(a) of a $100 fee for a sign permit, the fee for the sign permit 
for a non-profit public service sign shall be $25, and the fee for renewal of the permit for 
that non-profit public service sign shall be $10. 

(9) The fee for permits issued within a one-year fiscal period shall not be prorated. 

(10) One-year permit renewals shall be made on renewal forms prepared by the 
Department. Completion of the renewal application and obtaining of the renewal permit 
prior to the expiration of the existing permit shall be the sole responsibility of the owner. 
The renewal may be applied for no sooner than 60 days prior to July 1 of the year in which 
the permit is to be renewed. 

(11) Written proof of lease or consent from site owner to erect or maintain an outdoor 
advertising sign must be furnished by the applicant at the time of application for an original 
permit. This proof may consist of an affidavit showing the landowner's name and address, 
the sign owner's name, and the sign location by route, milepost, address, and county. On 
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renewal of the permit the applicant must certify that the sign site is still under valid lease 
to the applicant. 

(12) If a one-year permit on a conforming sign is not renewed on or before July 1 of the 
year of its term, a new permit application shall be required for a new permit, along with a 
fee of $100. 

(13) A permit is non transferable, and the permittee shall be liable for any violation of the 
law regarding the permitted sign. No new permit may be issued for a sign for which a 
permit has already been issued, except as follows: 

(a) Transfer of ownership of a permitted sign shall require the holder of the valid permit to 
release, in writing, his rights to continue to maintain his sign or use his location for outdoor 
advertising. The new owner applicant shall then submit to the Utah Department of 
Transportation the written release and proof of having obtained sign ownership, and a valid 
lease or consent for the remainder of the permit term. A $100 fee shall accompany the 
application and both application and fee must be received within 30 days of the ownership 
transfer. 

(b) A conforming sign that is unlawful and forfeited by the permittee may be acquired and 
permitted, providing the new sign applicant submits the completed permit application and 
proof of possession of a valid land lease or consent to maintain a sign at the described 
location and providing the new application and the sign are otherwise lawful. 

(14) A supplemental application fee of $100 shall be charged to cover administrative and 
inspection costs for every sign that was erected without a sign permit, Form R-299, or 
altered without prior written approval of the department, Form R-407. This supplemental 
fee is in addition to the regular $100 permit fee. 

(15) Each application for a new permit must be accompanied by the approved building 
permit of the local governing authority or a written statement from that authority that 
building permits are not required under its ordinances. 

(16) Where local authority has issued a building permit for construction of a sign, but 
construction is contrary to the Utah Outdoor Advertising Act, the action of the local 
authority does not require the State to issue a permit. 

(17) Federal agencies, State agencies, counties, cities and towns that use outdoor 
advertising signs along the interstate or primary highway systems shall have a permit for 
each controlled sign as provided in the Act and these rules. 

R933-2-5. Sign Changes, Repairs, and Maintenance.

(1) Sign changes or repairs, including those for signs in a commercial or industrial zone, 
are subject to the following requirements: 

(a) The face of a controlled sign may be removed for maintenance and renovation or 
change of advertising copy using basically the same face material. The shape and size of 
advertising space may not be changed except as provided in these rules. Replacement of 
the sign face must be accomplished within a 60 day period from the date of its removal. 

(b) A nonconforming sign with "Grandfather Status" may not be relocated, structurally 
altered, nor repositioned, including reversing the direction of the sign face. 

(c) A conforming sign may be reshaped or modified as to height or size, or relocated upon 
proper written request, Form R-407, provided the change is in compliance with the Act and 
these rules. Any change shall be completed within 60 calendar days from the date of the 
approval of the request. A fee of $100 shall accompany the R-407 application to change 
the sign, in addition to any applicable fee under Subsection R933-2-4(14). 
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(d) A conforming sign that is damaged by vandals, storms, wind, or acts of nature can be 
re-erected or changed, or both, upon proper written request and approval on Form R-407. 

(e) A nonconforming sign that is damaged but not destroyed by vandals or acts of nature 
may be repaired to the same size or shape upon proper written application and approval. 
Normal maintenance may be included in the repair, but no structural changes affecting the 
sign's value may be allowed. The sign may be purchased by the State if agreement is 
reached by the State and the sign owner. The compensation to the sign owner shall be the 
depreciated value of the sign immediately before damage, less cost of re-erection or repair. 

(f) Repairs and ordinary maintenance may be made on conforming and nonconforming 
signs so long as repairs do not alter the basic advertising space or illumination, or change 
the material of the sign structure. 

(g) Nonconforming signs destroyed by natural disaster are not eligible for compensation, 
unless at the time of destruction they have been appraised and committed for removal and 
the State has approved a purchase agreement. 

(2) The following provisions govern maintenance: 

(a) A legally permitted nonconforming sign may remain standing subject to the provisions 
of the Act and these rules so long as it is not changed, except for advertising copy, and is 
not purchased or condemned pursuant to law. 

(b) Signs shall be properly maintained. Improper maintenance is considered: 

(i) Paint faded or peeling extensively; 

(ii) Message not visible or illegible; 

(iii) Sheets or panels loose or sagging; 

(iv) Structural supports leaning; 

(v) Abandoned. 

(c) A sign with any of the deficiencies listed in Subsection R933-2-5(2)(b) is not in a 
reasonable state of repair, is in violation of the law, and is subject to removal. 

(d) The crossing of a right-of-way line of any State highway at other than an established 
access approach to erect or maintain a sign without the written permission of the 
Department, is unlawful. 

R933-2-6. Commercial and Industrial Usage: Limitations in Zoned or Unzoned Areas.

(1) Controlled signs in zoned or unzoned industrial or commercial areas are subject to the 
following zoning and usage requirements: 

(a) Commercial or industrial usage must be visible from a traveled portion of the highway 
and must be situated within 600 feet of the sign site, measured from the outer edge of the 
regularly used buildings, parking lot, storage or processing area of the activity. 

(b) The sign site must be zoned commercial or industrial or be in an unzoned commercial 
or industrial area. 

(2) Airport runways or parking or aircraft tie down areas are not zoned or unzoned 
commercial or industrial areas. 

(3) Mining operations and related activities, including gravel pits are not zoned or unzoned 
commercial or industrial areas unless they are: 
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(a) Where the final and concentrated processing of mined or extracted minerals is effected; 
or 

(b) Where the mined material which has been processed is regularly stored or held for sale 
or shipment. 

(4) Farming or ranching areas or related dairy farm facilities, of whatever nature, are not 
zoned or unzoned commercial or industrial areas. 

(5) Municipal or private golf courses or cemeteries are not zoned or unzoned commercial or 
industrial areas. 

(6) A trailer or mobile home park, court, or facility does not qualify under Subsection 72-7- 
504(1)(d) or (e) regardless of the local zoning. An RV Park does not qualify under either of 
those subsections unless at least 3/4 of the total available trailer parking spaces are not 
occupied or reserved for rental on a month-to-month basis. 

(7) Where an occupied residence is located along the highway right of way within 600 feet 
of a commercial or industrial activity, no controlled sign may be erected closer than 100 
feet of the residence unless the owner of the residence expressly waives in writing the 
foregoing restriction. The waiver must be submitted with the permit application prior to the 
erection of a new sign. 

(8) Where the width of the right of way in a commercial or industrial area is more than 300 
feet, and there is commercial activity on only one side of the highway, that activity does 
not qualify the opposite side of the highway as commercial or industrial usage for the 
purpose of erecting new outdoor advertising signs. 

R933-2-7. Spacing For Permitted Signs.

(1) Spacing of permitted signs shall be as follows: 

(a) Signs in unincorporated areas may not be spaced less than 500 feet apart on the 
interstate and federal-aid primary system, as measured parallel to the highway right of 
way. Any sign allowed to be erected in a highway service zone H-1 may not be less than 
500 feet from an existing controlled sign adjacent to an interstate highway or primary 
highway except that signs may be erected less than 500 feet from each other if the sign 
faces on the same side of the interstate highway or limited access primary highway are not 
simultaneously visible. 

(b) No sign may be erected more than 100 feet on the perpendicular from the edge of the 
right of way of an interstate or primary highway except where a non-controlled highway or 
railroad right of way runs contiguous and adjacent to the edge of the controlled highway. 
The 100-foot corridor shall then be measured from a point on the perpendicular not to 
exceed 200 feet from the edge of the right of way of the interstate or primary highway. In 
no case may the outer edge of the corridor exceed 350 feet from the controlled right of 
way. 

(c) Any sign located within the controlled area of both the interstate system and a primary 
system must meet the spacing requirements of both highway systems. 

(d) If a sign message may be read from two or more routes, one or more of which is a 
controlled route, the more stringent of applicable control requirements applies. 

(2) Height Above Highway: 

No new structure, including the sign face, may be more than 50 feet in height above the 
elevation of the edge of the traveled surface of the highway. Where local zoning 
requirements or ordinances are in effect, the stricter of any applicable zoning requirements 
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or ordinances apply. 

R933-2-8. Removal of Illegal Signs.

(1) Removal Costs: The cost for the removal by the Utah Department of Transportation of 
an illegal or abandoned sign shall be assessed jointly and severally against the sign owner, 
landowner, occupant of the land or other responsible person, or any combination thereof, 
in accordance with Section 72-7-508. 

(2) Storage Charges: Illegal or abandoned signs that have been removed by the 
Department after proper notice to the sign and site owner or occupant of the land shall be 
stored at the nearest department shed. There shall be a charge of $25 per month levied as 
the storage charges. The storage charges shall be in addition to the costs of the removal of 
the illegal or abandoned sign. 

(3) Redemption and Disposal: If the illegal or abandoned sign has not been claimed and 
redeemed within 30 days from the date of removal, notice to the sign owner, site owner, 
and occupant of the land shall be given. If the sign is not redeemed within 30 days 
thereafter, a designated Department official in the area in which the sign is stored shall 
proceed to dispose of the stored illegal or abandoned sign by either utilizing the material 
contained therein for Utah Department of Transportation maintenance purposes or 
destroying the sign. A statement of the sign disposal shall be made and filed with a 
designated person at the Department. 

R933-2-9. Termination of Non-Conforming Use Status.

(1) The non-conforming use status of a controlled sign shall terminate under the following 
conditions: 

(a) Failure of the sign owner to apply for a renewal permit on or before the date on which 
the permit expires; 

(b) Structural alteration or change of the sign as to height, size, location or direction of 
sign face not constituting ordinary maintenance or a change of advertising matter; 

(c) Destruction by storm, wind, act of nature, fire or vandalism; 

(d) Abandonment; 

(e) Failure to correct after receiving proper notice pursuant to Section 72-7-508, or failure 
to ask for a hearing after receiving proper notice pursuant to Section 72-7-508, or failure 
to file a written response as required by law, or failure to appeal from an adverse decision 
of the Department, or exhaustion of all legal remedies under Section 72-7-508. 

(f) Purchase by the Department under Section 72-7-510. 

(g) Acquisition at any time by the Department for highway construction. 

R933-2-10. Conforming Sign Becoming Nonconforming -- Removal.

(1) Any legal conforming sign that becomes nonconforming after May 9, 1967, by reason of 
law or route classification, may not be required to be removed under the Utah Advertising 
Act until after the end of the fifth year after it had become nonconforming, except as 
otherwise provided for by law or contract. 

R933-2-11. On-Premise Signs -- Illegal Status - Removal.

An on-premise sign loses its on-premise status when the business or activity it advertises 
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has ceased to exist for a period of at least 12 months at the site of the sign, the sign is 
located within 1,000 feet of a controlled highway, and the message thereon is visible to the 
traveling public from that controlled highway. This sign may be removed at the expense of 
the sign owner or land owner or both without compensation to the sign or site owner as 
provided in Section 72-7-508 of the Act. 

R933-2-12. Directional Signs.

(1) Directional signs shall conform to federal standards concerning the lighting, size, 
number, and spacing of the signs. There are no zoning or usage requirements for 
directional signs. 

(2) The following standards apply only to directional signs that are erected and maintained 
adjacent to the interstate and federal-aid primary highway system, and that are visible 
from the main traveled way. 

(a) A directional sign allowed under Sections 72-7-502 and 72-7-504 is subject to the 
following restrictions: 

(i) No sign may exceed the following limits where all dimensions include border and trim, 
but exclude supports: 

(A) Maximum area - 150 square feet; 

(B) Maximum height - 20 feet; 

(C) Maximum length - 20 feet. 

(ii) A sign may be illuminated, subject to the following: 

(A) Signs that are not effectively shielded so as to prevent light from being directed at any 
portion of the traveled way of an interstate or primary highway, or that cause glare or 
impair the vision of the driver of any motor vehicle, or that otherwise interfere with any 
driver's operation of a motor vehicle, are prohibited. 

(B) No sign may be so illuminated as to obscure or interfere with the effectiveness of an 
official traffic sign, device, or signal. 

(iii) Each location of a directional sign must be approved by the Department and is subject 
to the following restrictions: 

(A) No directional sign may be located within 2,000 feet of an interchange or intersection 
at grade within the interstate system or other freeways or the primary system, measured 
from the nearest point of pavement widening at the exit from or entrance to the main 
traveled way. 

(B) No directional sign may be located within 2,000 feet of a rest area, parkland, or scenic 
areas. 

(C) Directional signs facing the same direction of travel shall be spaced no less than one 
mile apart. 

(D) No more than one directional sign per activity facing the same direction of travel may 
be erected along a single route approaching the activity. 

(E) Signs adjacent to the interstate or primary system shall be located within 15 air miles 
of the activity they advertise. 

(iv) Any area of historical interest shall be approved by the Utah Historical Society before 
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consideration for approval as an area for a directional sign. 

(b) The following directional signs are prohibited: 

(i) Signs advertising activities that are illegal under Federal or State law in effect at the 
location of those signs or activities; 

(ii) Signs positioned in any manner as to obscure or otherwise interfere with the 
effectiveness of an official traffic sign, signal, or device, or to obstruct or interfere with the 
driver's view of approaching, merging, or intersecting traffic; 

(iii) Signs erected or maintained upon trees or painted or drawn upon rocks, or other 
natural features; 

(iv) Obsolete signs; 

(v) Signs that are structurally unsafe or in disrepair; 

(vi) Signs that contain or are illuminated by any flashing or moving light or animated by 
moving parts; 

(vii) Signs located in rest areas, parklands, or scenic areas. 

(3) Any directional sign erected or maintained under the Act and these rules may at any 
time be removed for cause upon order of the Department after notice and hearing, if 
requested and timely pursued, under Section 72- 7-508. 

R933-2-13. Official Signs.

(1) Prerequisites for erection and maintenance: 

(a) Prior to erection of an official sign the public agency shall submit to the Department in 
the Region where the sign is to be located, a completed permit application form R-299 
along with: 

(i) Facsimile of the sign message to be erected; 

(ii) Statement of the official duty or responsibility being performed; 

(iii) Certified copy of the statute, resolution, or ordinance from the public body showing 
official action authorizing erection and maintenance of the sign. 

(b) The sign must be erected off the highway right-of-way, owned and maintained by the 
public agency, and located within the zoning jurisdiction of the public agency. 

(c) Standards, Criteria and Restrictions: 

(i) Only information of general interest to the traveling public may be placed on an official 
sign. Commercial advertising of a particular service, product or facility is prohibited. 

(ii) The sign must be within the zoning jurisdiction of the city, town, or other public agency 
designated by the sign. 

(iii) No city, town or other subdivision of the State may erect or maintain more than one 
sign at each approach to the off-ramp, facing oncoming traffic at the nearest point of turn 
off to a city, town or other subdivision and in no event may more than two official signs, 
one for each direction of travel upon the controlled highway, be erected and maintained by 
or for the purpose of designating a city or town or other subdivision. 

(iv) No official sign may be located within 2,000 feet of an interchange or intersection at 
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grade along the interstate or primary highway system, measured from the nearest point of 
pavement widening at the exit from the main traveled way. 

(v) No official sign may be so illuminated as to interfere with the effectiveness of, or 
obscure, an official traffic sign, device, or signal. 

(vi) Signs that are not effectively shielded so as to prevent light from being directed at any 
portion of the traveled way of an interstate or primary highway, or that cause glare or 
impair the vision of the driver of any motor vehicle, or that otherwise interfere with any 
driver's operation of a motor vehicle, are prohibited. 

(vii) No sign may be located within 500 feet of a rest area, parkland, cemetery, or scenic 
area or other official sign. 

(viii) No sign may be erected at a site prohibited under local zoning. The stricter 
commercial and industrial zoning and usage requirements applicable to controlled outdoor 
advertising signs do not apply to official signs, though all other relevant rules apply. 

(ix) No sign message may be altered without prior written approval by the department. 

(x) Any official sign erected or maintained under the Act and these Rules may at any time 
be removed for cause and without compensation after notice and hearing, if required. The 
owner of any official sign shall remove the sign at its own cost and expense. 

R933-2-14. Department Hearings.

Any hearing regarding the legality of a sign shall be held in the region where the sign is 
located, and shall be held in accordance with the Act, and in accordance with the Utah 
Administrative Procedures Act and Rule R907-1 unless specifically stated otherwise in a 
governing statute. 

 
KEY: signs 
 
Procedures Act and Rule R907-1 unless specifically stated otherwise in a governing statute.  
 
Date of last substantive amendment: 1994 
Notice of Continuation February 10, 1997 
 
This rule is authorized by, and implements or interprets, the following: 72-7-501 
through 72-7-515. 
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